GOVERNMENT

HEALTHIT

.
a publication brought to you by Hlmss

In the rapidly changing government technology market, buyers can't afford to miss a headline. That's why thousands
of decision-makers subscribe to Government Health IT Health Policy and IT News. They're the most timely, effective
vehicles to deliver your message directly to the inbox of the agency executives, program managers, IT managers
and systems integrators who drive today's results-oriented government IT market.

Government Health IT Health Policy and IT News Email Newsletter

Biweekly, 40,000 subscribers

Government Health IT keeps health IT decision-makers in government and industry abreast of the public policies and IT
applications affecting the growing health care services community. Subscribers are senior IT executives and clinical IT
managers who plan, purchase and implement health-related computer and communications products and services.

Federal government: 21.0% Public policy: 11.7% Technical/engineering mgt: 6.5%
State and local government: 16.1% Suppliers/industry: 17.4% Clinical mgt: 4.7%
Computer/communications/network mgt: 32.8% Exec mgt/command: 21.5% Other mgt: 17.8%

Health systems: 33.8% Admin/ops mgt: 16.7%

Sponsorships and Pricing

25,000-59,999 total circulation 1x (net each) 6x (net each) 12x (net each)

Sole sponsorship $4,500 $3,500 $3,000
Top sponsorship $3,500 $2,500 $1,750
Middle sponsorship $2,500 $1,500 $1,250
Membership Discount Benefit Applies —
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» 300 x 250 rectangle ad or 336 x 280 boom box (maximum size 25K),
5 lines of promotional copy (maximum 60 characters per line), click-thru URL

» 728 x 90 leaderboard ad or 468 x 60 banner ad (maximum size 25K),
5 lines of promotional copy (maximum 60 characters per line), click-thru URL

Top Sponsor
+ 300 x 250 rectangle ad or 336 x 280 boom box (maximum size 25K),
5 lines of promotional copy (maximum 60 characters per line), click-thru URL

Middle Sponsor
+ 728 x 90 leaderboard ad or 468 x 60 banner ad (maximum size 25K),
5 lines of promotional copy (maximum 60 characters per line), click-thru URL
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Email Newsletter Ad Specifications

Acceptable Files

GIF or JPG files (includes animated GIF files)

Third-party ad serving

Only Standard Tags are accepted

Click-through URL

Advertisers are responsible for maintaining a working URL. Click rates are not guaranteed.
All banners are due 3 business days prior to newsletter launch.

Please submit materials to: GHITads@HIMSS.org

All creative should be submitted to GHITads@HIMSS.org

For more information on Government Health IT Health Policy and IT News Email Newsletter, please contact:
Randy Knotts, Senior Manager Advertising
312-915-9561, rknotts@himss.org




