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The Peer-Reviewed Journal for Healthcare IT

The Journal of Healthcare Information Management, 
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topics and provides case studies, research and analysis to its 
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Winter 2010 Health IT and the Economic Stimulus 11/17/09 12/1/09 January 2010 

Spring 2010 EHR Implementation in Ambulatory Care Setting 2/12/10 3/1/10 March 2010 

Summer 2010 Trends in Product Certification, Standardization and 
Interoperability

5/21/10 6/7/10 July 2010 

Fall 2010 Quality Outcomes and Patient Safety 8/20/10 9/6/10 October 2010

Winter 2011 TBD 11/19/10 12/7/10 January 2011
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The sponsoring company receives premium visibility in conjunction with the special focus topics being presented.

Sponsorship: $6,000 net
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	 n ��100-word letter from sponsoring company about focus topic is placed on page prior to the special focus section
	 n ��Company contact info and logo is included in the HIMSS Weekly Insider e-newsletter acknowledging your sponsorship  
	 n ����News brief promoting section is placed in the HIMSS Insider acknowledging your sponsorship with your logo, mailed to 

over 54,000 Healthcare IT News subscribers
	 n ����Full page 4-color advertisement in the sponsored issue
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For information on advertising, contact:

Print Advertising Specifications
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