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About Us 
 
HIMSS is a global v oice, advisor and thought leader of health t ransformation through 
health informat ion and technology. With a unique breadth and depth of expertise and 
capabilities, we work to improve the quality, safety, and efficiency of health, 
healthcare and care outcomes.  
 
HIMSS encompasses more than 80,000 indiv iduals, of which more than two-thirds work in 
healthcare provider, gov ernmental and not -for-profit organizations across the globe, 
plus ov er 600 corporations and more than 450 not -for-profit partner organizations.  
 
Our v ision is to realize the full health potential of ev ery human, ev erywhere.  
 
Our mission is to reform the global health ecosystem through information and 
technology.  
 
We believ e in the following core v alues: 
 
Curiosity: We innov ate in all we do.  
Belonging:  We build st rong bonds of connect ion.  
Integrity: We lead with respect and t rust, always. 
Tenacity: We are driv ing by our mission.  
Simplicity: We are smart in our approach.  
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A Message from our President & CEO 
 
Dear Colleagues,   
 
We at  HIMSS are proud to conduct all business rooted in our core v alues of curiosity, 
belonging, integrity, tenacity and simplicity. These v alues define what we believe in, 
what  drives us, and our collect ive mot ivations as an organization dedicated to 
t ransforming health.  
 
We further define our core v alues through our Code of Conduct. Respect and t rust 
cannot  be taken for granted, and must be felt  within all the ways we conduct business. 
Each of us is responsible for upholding the t rust of our members and business partners, 
and protecting our reputation within the healthcare ecosystem.  
 
With that in mind, we are placing a renewed focus on compliance within our 
organizat ion, and are pleased to announce an updated Code of Conduct for HIMSS 
that contains general guidelines for managing business with the highest standards of 
ethics. As members of HIMSS, we have a responsibility to comply with the law and to 
make decisions based on the organization’s best interests.   
 
No code of conduct  can anticipate every situation we might  face as an organization. 
In these cases, HIMSS relies on your personal and professional integrity. Use good 
judgment  and speak up when you are unsure about  a situation. When in doubt, ask 
quest ions. Talk to colleagues and management. I f you are aware of conduct that may 
v iolate our Code, you hav e an obligation to report it  - either to your manager, Human 
Resources, Legal Affairs, or the HIMSS Compliance Hotline. Each of us has a role to play 
in ensuring we liv e our core v alues, maintain our good reputation and secure our future 
as an influent ial and t rusted part of the global health ecosystem.  
 
Please familiarize yourself with the Code of Conduct and commit  to following it  in your 
daily work. Our good name is built  upon t rusting relationships. I  am confident  that, 
together, we hav e the integrity and talent to continue ris ing to the challenges faced by 
healthcare systems around the world.  
 
Sincerely,  
  

  
  
Harold F. Wolf, III 
President & CEO  
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 Introduction 
  
1.1 Purpose  
At  HIMSS, our v alues and ethics form the foundation of our success as a global 
v oice, advisor and thought leader supporting the t ransformation of the health 
ecosystem through informat ion and technology. Our v alues and ethics also inspire 
the t rust and confidence of our members, prov ider organizations, non-profit 
partners, and health service organizations - all of whom are essential to 
accomplishing our mission and v ision. This Code of Conduct will guide us in our daily 
work and help us fulfill our mission in an ethical work environment.   
 
1.2 Applicability  
This Code of Conduct applies to everyone who works for or on behalf of HIMSS. This 
includes all members of our boards, management, employees, consultants, 
cont ractors, and v olunteers. There are no except ions.  
 
We must  also exercise proper oversight of cont ractors, consultants, and vendors 
who prov ide services to or on behalf of HIMSS and ensure they are aware that they 
must  abide by this Code and other applicable policies.  
  
1.3 Accountability  
Each of us is responsible for adhering to the standards in this Code. We must  work 
cooperatively to foster and sustain a culture that supports ethics and compliance. 
By understanding this Code of Conduct and our policies, and asking questions when 
uncertain, we all help ensure HIMSS remains a great  place to work and is well-
posit ioned to fulfill our v ision and mission.  
 
Act ing with integrity and doing the right  thing are the driv ing forces behind HIMSS’ 
success. HIMSS has been, and continues to be, commit ted to conducting it s 
business in an ethical manner – doing right  by our employees, members, business 
partners, stakeholders, and communit ies. We share the responsibility for protecting 
and advancing HIMSS’ reputation; the Code provides you with guidelines for 
meet ing your ethical and legal obligations at HIMSS.  
  
1.4 Non-Retaliation 
HIMSS is commit ted to maintaining an env ironment in which all of us can speak 
candidly about our concerns and report suspected violations of our Code of 
Conduct and policies. M anagement has additional responsibilities to promote an 
env ironment of compliance. HIMSS does not  tolerate retaliation against individuals 
who make good faith reports of suspected illegal, unethical or otherwise 
inappropriate behavior or participate in inv estigations related to such reports. 
Retaliation includes taking actions that adversely affect  the terms or conditions of 
the indiv idual's employment , loss of job, punit ive work assignments, or reductions to 
salary or wages.  
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Anyone who retaliates against an individual who makes a good faith report of 
suspected v iolations of law, policies, or this Code of Conduct or participates in an 
inv estigation related to suspected violations is subject to disciplinary act ion, up to 
and including termination. For purposes of the Code, “good faith” means acting 
with honesty or sincerit y of intent ion. 
 
I f you believ e you or someone else is the v ictim of retaliation, you should report  it  
immediately to Human Resources, Legal Affairs or you may make an anonymous 
report  via the internet at https://www.himss.ethicspoint.com.  
 
1.5 Compliance Responsibilities 
This Code of Conduct cannot guarantee ethical behavior – each of us must  do our 
part  to conduct ourselves and our business ethically and consistently with our core 
v alues. We expect all of our employees to:  

• Familiarize yourself and comply with the v arious policies, procedures and 
standards of HIMSS. Be sure to check with your manager for any job-specific 
informat ion.  

• Complete required t raining in a t imely manner.  
• Commit  to complying with all applicable laws, regulations, standards, 

policies and procedures of HIMSS.  
• Speak up when you are unsure of what  to do.  
• Cooperate with investigations.  
• Be proactive. Look for and speak up when you see noncompliance.  

 
Those in management  have additional responsibilities when it  comes to 
compliance. At HIMSS, we expect all of our managers to:  

• Foster a culture of ethics and compliance through personal leadership.  
• Be proactive – take steps to prevent v iolations before they happen.  
• Become familiar with and understand the Code of Conduct and our policies 

and procedures. Encourage questions from your teams and ask for help 
when needed from Human Resources or Legal Affairs.  

• Prompt ly report  all possible violations of this Code, our policies and 
procedures, and applicable legal requirements.  

• Promote understanding of and adherence to our non-retaliation policy. 
Ensure that those on your team are encouraged to speak up when they see 
something that may be amiss.  

• I f you work with consultants, cont ractors, or v endors, ensure they are aware 
of our Code of Conduct and it s applicability.  

• M ost importantly, remember that creating a culture of compliance is part  of 
your job.  
 

1.6 Violations 
Each of us is expected to comply with all applicable laws, policies and this Code. 
We are also responsible for act ing in good faith and reporting possible violations 
and suspected wrongdoing. Disciplinary act ion, up to and including termination, 
may be taken for noncompliant behavior. 
 

https://www.himss.ethicspoint.com/
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 Respect for Each Other 
 
2.1 Respect and Fair Treatment 
HIMSS is dedicated to a workplace where ev eryone, including employees, members, 
customers and v endors, are t reated with dignity and respect. At HIMSS, we are 
commit ted to promoting and maintaining an inclusiv e, high-performing culture 
where ev eryone is able work to their full potential. Each of us is responsible for 
creat ing a climate of t rust and respect conducive to a productive work 
env ironment. The standards of conduct described in our Code, our Employee 
Handbooks, and our policies serve as the foundation for the behavior that is 
expected of each of us. 
 
We believ e a key element  of our success as a global organization is the diversity of 
backgrounds, experiences, perspectives, and talents within our workforce and 
membership. We embrace this diversity and t reat each other fairly and respectfully.   
 
2.2 Anti-Harassment 
HIMSS does not tolerate harassment of any kind by anyone working within or on 
behalf of our organizat ion. Harassment undermines our abilit y to work together and 
is cont rary to our core v alues and mission.  
 
Harassment can take many forms. A few examples of harassment include: 

• Jokes, insult s, or inappropriate comments about a person’s sex ( including 
pregnancy), sexual orientation, gender identity, race, physical or mental 
disability or condit ion, religion, color, marital status, national origin, 
cit izenship status, v eteran’s status ( including circumstances of discharge), 
use of medical marijuana, or genet ic informat ion.  

• Unwelcome or inappropriate sexual advances, sexual remarks, displays of 
offensiv e materials, requests for sexual favors, and other unwelcome v erbal 
or physical conduct  of a sexual nature.  

• Verbal or physical conduct  that creates an int imidating or host ile work 
env ironment.  

• Communicat ing or displaying offensiv e material in the workplace.  
 

I f you observe or are the v ictim of workplace harassment, you must  report  it  
immediately. You should contact your manager, the Human Resources Department 
or Legal Affairs. You may also report such conduct anonymously v ia the internet at 
ht tps://www.himss.ethicspoint.com.  
 
Anyone found to hav e engaged in workplace harassment will be subject to 
disciplinary act ion, up to and including termination. I f a v endor or other person with 
whom the organizat ion does business engages in unlawful harassment, 
discriminat ion, or retaliation, HIMSS will take appropriate action to remedy the 
situation. 
 

https://www.himss.ethicspoint.com/
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2.3 Safe and Healthy Work Environment 
Creat ing and maintaining a safe and healthy work env ironment at  HIMSS is 
paramount. There are simple and practical steps that we can all take to help make 
our workplace as healthy and safe as possible, including: 

• Follow safety standards 
• Report  safety concerns and accidents in a t imely manner 
• Familiarize yourself with safety-related resources.  

 
Nothing is more important than ensuring the safety and security of those who work 
at  and with HIMSS. Threats, threatening behavior, or acts of v iolence by anyone in 
the workplace will not  be tolerated and should be reported immediately. 
 
As part  of our commitment  to a safe and healthy env ironment, HIMSS maintains a 
st rict policy against the use of alcohol and unlawful drugs in the workplace. 
Report ing to work under the influence or using, possessing, selling, or purchasing 
alcohol or unlawful drugs while on HIMSS property ( including parking lot s) is st rictly 
prohibited. Employees who are taking prescribed medications that have an adverse 
effect  on performance or giv e rise to safety concerns should advise their manager 
or the Human Resources Department. Such communicat ions will be t reated as 
confident ial and reasonable accommodation will be prov ided as applicable.  
 
HIMSS also has a no-smoking policy and is a smoke-free environment. Smoking is not  
permit ted in the workplace, the building, or smoke-free env ironments when 
at tending sponsored meetings and events.  
 
HIMSS is commit ted to supporting a safe and healthy work env ironment. Each of us is 
responsible for complying with safety rules and regulat ions and taking necessary 
precautions to protect ourselves and our colleagues. All accidents must  be 
reported immediately to Human Resources and unsafe practices or condit ions 
remedied.  
 
 

 Building Trust with our Business Practices 
 
3.1 Business Relationships 
We are commit ted to meet ing or exceeding members’ and customer expectations 
regarding the development and delivery of our products and services. We achieve 
qualit y through consistently developing high-value products and delivering out standing 
serv ices in a t imely manner. By listening to and respecting the needs of our members, 
customers, and business partners, we incorporate our qualit y standards into everything 
we do. This is how we remain relev ant and fulfill our mission to reform the global health 
ecosystem through informat ion and technology. 
 
We t reat our business partners fairly and expect the same in return. When selecting 
business partners or negot iating cont racts, we make decisions in a fair and object ive 
manner with the best interests of our organization and membership in mind. We will 



 

  Code of Conduct | Effective as of June 30, 2020 
 

10 
 

engage only reputable, qualified individuals or firms as consultants, agents, 
representatives or suppliers and any compensation arrangement must  be fair market 
v alue and commercially reasonable.    
 
3.2 Competition and Fair Dealing 
We seek to outperform our compet ition fairly and honest ly. We seek competitive 
adv antages through superior performance - nev er through unethical or illegal business 
practices. Misappropriating proprietary informat ion or possessing or accessing t rade 
secret s without consent is st rictly prohibited and against the ethos of our organizat ional 
culture. Each employee, officer and director should respect the right s of, and deal 
fairly with, our customers, suppliers, v endors and competitors. No employee, officer or 
director should take unfair advantage of anyone through manipulat ion, concealment, 
abuse of priv ileged informat ion, misrepresentation of material facts, or any other illegal 
t rade practice. 
 
Ant itrust laws are intended to preserve a free and compet itive marketplace. HIMSS 
requires full compliance with these laws. No employee, officer or director is permit ted 
to engage in price fixing, bid rigging, allocation of market s or customers, or otherwise 
rest rain t rade. We make no agreements or general understandings with competitors 
concerning customers or territories. 
 
As an association, we do not  share or exchange price or bid informat ion with 
compet itors, including those who may be members of HIMSS. This includes pricing 
policies, discounts, promotions, royalties, and terms and conditions of sale. I f a 
compet itor v olunteers such information (whether at a meet ing or educational 
conference), we must  immediately end the conv ersation and bring the situation to the 
at tention to the Legal Affairs Department. Although the exchange may be intended 
innocent ly, it  could create the appearance of price fixing or bid-rigging and, therefore, 
must  be appropriately addressed.   
 
Fair compet ition is a mat ter of law in v irtually ev ery count ry where we do business.  In 
some geographical regions, there are additional legal requirements with which we 
must  comply. Ev ery manager must  ensure that all employees inv olved in market ing, 
sales, and purchasing are aware of the let ter and spirit of our standards and the 
applicable competition laws.  
 
I f you hav e any questions about the law or your legal obligat ions related to fair 
compet ition, please consult the Legal Affairs Department.  
 
3.3 Marketing and Advertising 
As an association exclusively focused on prov iding global leadership for the opt imal 
use of healthcare informat ion and technology, the global health ecosystem relies upon 
us to present useful, relevant and accurate information in an honest  and fair way.  
 
T rustworthy marketing and advertis ing educates the public, provides information to 
customers, members, and partners, and increases awareness of our brand. Additionally, 
federal and state laws and regulations are designed to safeguard the public by 
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ensuring that  individuals are provided with informat ion that is t ruthful and not  
deceptive. For these reasons, any advertisement must avoid misleading or unfair 
representations. This applies to information conveyed in any form whether it  be print , 
elect ronic, or audio.  
 
As a means to preserve our brand and maintain our credibilit y, we do not  endorse 
products or serv ices of our members or customers. This does not  mean that we cannot  
engage in focused dialogue or disseminate factual informat ion. We must  always be 
mindful, howev er, that while we may facilitate dialogues between members, 
customers, the public, and gov ernments, we do not  lose our impart iality or otherwise 
allow a for-profit  entity to use our name or goodwill for it s priv ate benefit. As such, we 
do not  allow others to use the HIMSS name or brand in their marketing materials or 
otherwise commercialize their association with HIMSS. 
 
3.4 Privacy and Security 
Keeping member and customer information confidential, private and secure is essential 
to preserving our t rust and credibility within the healthcare ecosystem. All such 
informat ion must  be stored securely, whether in elect ronic or paper form. Employees 
t ransmitting confidential informat ion electronically must  do so in a manner that  
maintains the confidentiality of the document.  
 
We respect the privacy and dignity of our fellow employees and safeguard the 
confident iality of employee records. We will protect employee’s personal informat ion 
and use it  only for legit imate business purposes in accordance with all applicable laws.  
 
3.5 Business Records and Communications  
 
3.5.1 Complete and Accurate Records 
M aintaining complete and accurate records is essential to our organization. We make 
decisions based on informat ion recorded at every lev el of our business. Incomplete or 
inaccurate information may lead to poor decision making, negative consequences, 
and erosion of the t rust placed in us by our members, customers, vendors and 
gov ernment agencies.  
 
All of us are required to record all HIMSS informat ion honestly, accurately and t imely. All 
of our books, records and accounts must appropriately reflect  our t ransactions, must 
be made prompt ly, and must  contain all material informat ion. We must  never create or 
change a record for the purpose of misleading anyone, and no relev ant information 
should ev er intentionally be left  out , hidden, falsified, or cov ered up. This applies to all 
business records and communicat ions, including financial informat ion, t imesheets, 
expense reports, and personnel files.  
 
Anyone who provides data or informat ion that they know or hav e reason to believe is 
false is subject to disciplinary act ion, up to and including termination.  
 
Full cooperation is required if you are asked to participate in an internal and external 
audit . Should you become aware of any weakness in internal cont rols, st ructures, or 



 

  Code of Conduct | Effective as of June 30, 2020 
 

12 
 

procedures for reporting financial or other sensitive information, you are required to 
report  the matter to your manager, the Human Resources Department, or Legal Affairs. 
Alternatively, you may make an anonymous report  via the internet at 
ht tps://www.himss.ethicspoint.com. 
 
3.5.2 Document Retention and Destruction 
Efficient  and effect ive business practices, in addition to policy and applicable laws 
and regulat ion, require us to keep books and records that accurately and fairly reflect  
our act ivities. Each of us is required to adhere to our document  retention and 
dest ruction policy.  
 
The retention and disposal of all organizat ional records must  be done in accordance 
with applicable federal, state and local laws and regulations. Retention and 
maintenance of documents is necessary for the proper functioning of the organization, 
as well as to comply with legal requirements.  
 
To ensure the efficient  funct ioning of HIMSS, records should not  be kept if they are no 
longer needed or required by law. Should HIMSS ever become subject to a duty to 
preserve or need to halt  the destruction of documents due to lit igation, an audit  or a 
gov ernment inv estigation, or if such act ion is reasonably ant icipated, then any 
scheduled document destruction must  be suspended and all relev ant documents 
preserved in their original form.  
 
Records  include informat ion in any format , whether that be paper, electronic, audio, or 
v ideo.   
 
Failure to comply with this policy could result  in disciplinary act ion, up to and including 
termination.  
 
3.6 Safeguarding and Proper Use of HIMSS Assets   
HIMSS property and assets are intended to be used for business purposes. We are all 
responsible for safeguarding our organizat ional assets against misuse, waste, damage, 
loss, impairment , and theft.  
 
Our assets include such things like organizational funds, equipment, business 
knowledge, and proprietary informat ion. We all rely on access to these assets to do our 
work. Therefore, it  is important that we not  exploit any HIMSS property, informat ion, 
serv ices, resources, or other assets for personal gain or benefit .   
 
3.6.1 Intellectual Property  
The intellectual property of HIMSS ( including it s subsidiaries) are one of HIMSS’ most 
significant  assets. This includes, but is not  limited to, the HIMSS name, logos and marks, 
the names, logos and marks of HIMSS’ subsidiaries, data products, methodologies, 
analysis, curricula, research, know-how, tools and publications generated by 
employees during the course of employment  or on behalf of HIMSS. As the property of 
HIMSS, such information should only be used for business purposes.  
 

https://www.himss.ethicspoint.com/
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You should immediately report to your manager, the Human Resources Department or 
Legal Affairs any circumstance that may const itute a suspected theft or loss of 
intellectual property.  
 
3.6.2 Confidential Information  
Ev eryone who works for or on behalf of the organization – including officers, directors, 
employees, agent s, consultants, contractors, and v olunteers – has a duty to protect 
HIMSS assets, including but  not  limited to it s confidential and proprietary informat ion.   
  
We all must  maintain the confidentiality of proprietary informat ion ent rusted to us by 
our members, customers, suppliers, and government agencies with whom we do 
business. Disclosing such informat ion might  result  in harm to our members and our 
organizat ion. For this reason, you should not  discuss HIMSS proprietary informat ion with 
anyone out side of the organization unless such disclosure has been approved in 
adv ance.  
 
Proprietary information includes all non-public informat ion of the HIMSS. It includes 
informat ion that suppliers and customers have entrusted to us. 
 
Information that has been made public, such as in press releases, news articles or 
adv ertisements, is not  considered confidential and does not require protection. 
 
I t  is the responsibility of each of us to use discretion in handling confident ial and 
proprietary informat ion so that it  is not  inadvertently disclosed. I f you are unsure about  
whether certain information is confidential, presume that it  is.  
 
The obligat ion to preserve confidential and proprietary informat ion continues even 
after employment  or other work on behalf of HIMSS ends. 
 
3.6.3 Insider Trading  
All non-public informat ion about HIMSS should be considered confidential informat ion. 
Employees, officers and directors who hav e access to confidential informat ion 
regarding HIMSS or any other ent ity as a result  of their work for or on behalf of the 
organizat ion are not permitted to use or share that informat ion except 
to conduct HIMSS business. To use non-public informat ion for personal financial benefit 
or to “t ip” others who then might  make an inv estment decision based upon such 
informat ion is not  only unethical, but potentially illegal. 
 
Additionally, our directors, officers and employees will not  enter into t ransactions that 
are based on nonpublic informat ion learned in the course of conduct ing HIMSS 
business, or div ulge inside informat ion to others who then engage in such t ransactions. 
These activities erode our members’ and customers’ t rust in us and potentially subject 
us to fines, imprisonment , and civ il lit igation.  
 
I f you hav e any questions about the use of confident ial information, please contact the 
Legal Affairs Department. 
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3.7 Corporate Opportunities  
No employee, officer or director may use confident ial and proprietary informat ion for 
personal gain nor should any employee, officer or director compete with HIMSS directly 
or indirect ly. Employees, officers and directors must  always act in the best interests of 
the organization. Please also refer to Section 4.3 Conflict s of Interest. 
 
Should you hav e any questions, please contact the Legal Affairs Department.  
 
3.8 Gifts and Business Courtesies  
St rong relat ionships within the healthcare ecosystem are v ital to our business as is our 
reputation and credibility as a global advisor. Our Code requires that all of us 
demonst rate HIMSS’ commitment to t reating ev eryone with whom we interact or do 
business with, impartially.  
 
While at  t imes it  may be acceptable to giv e or receiv e a modest gift  or business 
courtesy from a member, customer, vendor, or other business associate, we are 
prohibited from giv ing, requesting, or receiving anything of v alue that is intended to 
create or establish a business advantage. At  HIMSS, we do not  giv e, solicit or accept 
the following from any third party which may be perceived as an improper attempt to 
influence business decisions:  

• Cash or cash-equivalents including gift  cert ificates, gift  cards or coupons 
• Gift s, hospitality or entertainment that would be v iewed as improper or otherwise 

out side of the norm 
• Gift s, hospitality or entertainment that are received or giv en on a rout ine basis 
• Gift s, hospitality or entertainment that are in quest ionable taste 
• Gift s, hospitality or entertainment to government or public officials or 

representatives 
 
Gift s, hospitality, entertainment, or other form of business courtesies may be accepted 
or prov ided only if all of the following criteria are met : 

• The gift , hospitality or entertainment does not  violate any law or regulat ion; 
• The gift , hospitality or entertainment cannot be construed as a bribe, payoff, 

deal, or other at tempt to gain advantage or otherwise influence a business 
decision; AND 

• The gift , hospitality or entertainment is of modest v alue.  
 
Gifts  are benefit s of any kind giv en to someone as a sign of appreciation or friendship 
without  expectation of receiv ing anything in return. They include “courtesy gift s”, which 
are small gift s giv en at culturally recognized occasions or special t imes of the year.  
 
Hospitality generally includes refreshments, meals and accommodation.  
 
Entertainment generally includes at tendance at an ev ent, performance or activity such 
as sport ing events, concerts, or theater productions.  
 
Business Courtesies is a general term that includes business-related hospitality, 
entertainment, favors, and services that are provided for free or at  a discounted rate.   
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We recognize there may an occasion when gift  giv ing is customary and expected in 
certain areas around the world. In such cases, gift s are permissible only if they are of 
modest  value, are legal and customary in the jurisdict ion in which they are giv en, and 
will be giv en openly. Writ ten authorization from the V ice President of Human Resources, 
Legal Affairs or the Chief Financial Officer is required prior to providing any foreign 
official with any gift , hospitality or entertainment.  
 
Receipt s for gift s offered must  be itemized and accurately recorded within our financial 
records. Any gift  giv en or receiv ed must  comply with all applicable laws, policies and 
this Code.  
 
Should you hav e any question about whether to giv e or receive a gift , please contact 
the Human Resources Department or Legal Affairs. 
 
 

 Corporate Citizenship  
 

4.1 Compliance Program  
We are a global organization operating in many count ries around the world. We are a 
corporate cit izen of mult iple count ries around the world. We often engage in business 
act ivities as a guest  in other count ries. These activities subject us to a myriad of laws 
that are complex and sometimes difficult to understand. HIMSS has established a 
Compliance Program to provide education, establish internal controls, and monitor our 
performance to ensure compliance.  
  
As a not -for-profit organization, we hav e a responsibility to the public t rust to make 
decisions based solely on HIMSS’ best interests, without regard to personal 
considerations. Open and t ransparent activities not only promote t rust and confidence 
in our organization, but they also serve to discourage unethical, unlawful and 
fraudulent  activity.   
 
4.2 Ethical Business Practices  
We observe the highest standards of business and personal ethics in the conduct of our 
dut ies and responsibilities. Each of us must  practice honesty and integrity in ev ery 
aspect of dealing with fellow employees, members, customers, the public, our affiliated 
communit ies and gov ernment authorities. No employee should be misguided by any 
sense of loyalty to HIMSS that might  cause him or her to disobey any applicable law or 
policy.  
  
4.3 Conflicts of Interest  
We av oid becoming inv olved, whether directly or indirect ly, in act ivities that impair or 
could be perceiv ed to impair our business judgment . Each of us is responsible for 
report ing all actual and potential conflict s of interest. You may access a Conflict of 
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I nterest Policy and Quest ionnaire at  https://www.himss.ethicspoint.com through the 
Conflict s of Interest tab.   
 
A conflict  of interest exists when a person’s private interest interferes in any way, or 
ev en appears to interfere, with the interests of the organization. A conflict  situation can 
arise when an employee, officer or director takes actions or has interests that may 
make it  difficult  to objectively and effect ively perform his/her work for HIMSS. I t is 
immaterial whether the individual was originally aware of the conflict . Anyone that 
discovers a conflict  during or after-the-fact must report it  immediately to the Human 
Resources Department or Legal Affairs. 
 
Conflict s of interest may also arise when an employee, officer or director (or a member 
of his/her family) receiv es improper personal benefits due to his/her position with HIMSS. 
For example, loans or guarantees of obligat ions to employees, officers, and directors 
(or their family members) by HIMSS may create conflict s of interest. 
 
Conflict s of interest may also arise when an employee, officer, or director of HIMSS work 
for a compet itor, vendor or supplier. For example, if an employee works or otherwise 
performs services for a compet ing organization or one that may hav e an exist ing 
business relationship with HIMSS, including act ing as an officer, director, consultant or 
v olunteer, such activity may create a conflict of interest.  
 
Conflict s of interest are prohibited as a mat ter of policy, except as otherwise approved 
or authorized in writ ing by Legal Affairs. Conflicts of interest may not  always be clear-
cut , so if you hav e a question, you should consult  with your manager, Human Resources 
or Legal Affairs. Any employee, officer, or director who becomes aware of a conflict  or 
potential conflict must  report it  immediately and complete an updated Conflicts of 
Interest Questionnaire. 
 
4.4 Fraud, Waste and Abuse  
The integrit y of our organizat ion is paramount. We must never participate in any illegal 
or fraudulent  activity at  work. Fraud is generally defined as a deliberate act (or failure 
to act ) with the intention of obtaining an unauthorized or illegal benefit .  Examples of 
fraudulent  conduct include, but are not  limited to:  

• Bribery 
• Embezzlement  
• False financial report ing 
• Credit  card fraud 
• Identify Theft  
• Expense account or t imecard fraud 
• Fraudulent billing of v endors or customers 
• Software piracy  
• I llegal alteration, manipulation or destruction of files  

 
Additionally, at  HIMSS we guard against abuse and waste as such behaviors are 
inconsistent with our mission and our core v alues.  

https://www.himss.ethicspoint.com/
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Abuse is defined as the intentional wrongful or improper use of HIMSS resources, or 
posit ion or authority within HIMSS. 
 
Waste us the ext ravagant, careless, or needless expenditure of HIMSS funds. 
 
HIMSS is commit ted to conducting our business in compliance with all legal obligat ions 
and maintaining a workplace where informat ion concerning possible illegal conduct 
can be reported in good faith free of the fear of retaliation. We will inv estigate all 
credible allegations of potential illegal conduct, including waste, abuse or fraudulent 
use of HIMSS resources.  
 
I f you are aware of any fraudulent  activity, you must  report it  immediately to the 
Human Resources Department or Legal Affairs. You may also make an anonymous 
report  via the internet at https://www.himss.ethicspoint.com. 
 
4.5 Whistleblower Protection 
HIMSS is commit ted to conducting it s business in compliance with it s legal obligations 
and to maintaining a workplace where employees can raise their good faith concerns 
free of the fear of retaliation.  
  
HIMSS will inv estigate all credible allegations of potential illegal or unethical conduct 
by employees, cont ractors, consultants, v olunteers, or members.   
 
HIMSS will not  discharge, demote, suspend, threaten, harass, or in any other manner 
discriminate against employees who, in good faith, report suspected unethical or illegal 
conduct . 
 
4.6 Reporting Unethical or Illegal Conduct 
I f you hav e a compliance or ethics question, or if you need to report a possible 
v iolation, there are many resources to assist you. You may contact the Human 
Resources Department or Legal Affairs. You may also access the HIMSS Compliance 
Hot line at  https://www.himss.ethicspoint.com should you wish to file an anonymous 
report . 
 
Employees are encouraged to talk to managers or other appropriate personnel, such 
as the Human Resources Department or Legal Affairs, when in doubt  about the best 
course of act ion in a particular situation or if you hav e a compliance or ethics question.  
 
I f you observe behavior that you believ e may be illegal or a v iolation of this Code or 
HIMSS policy, you are required to report. I f you believ e you are being asked to 
part icipate in something that is unethical or illegal, refuse to do so and report the 
mat ter immediately. Employees are also expected to cooperate with internal 
inv estigations of alleged misconduct. HIMSS will not  allow any retaliatory act ion against 
employees that make good faith reports or part icipate in any internal inv estigations. 
 

https://www.himss.ethicspoint.com/
https://www.himss.ethicspoint.com/
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4.7 Political Activities  
All Employees hav e recognized right s to actively participate in the polit ical process as 
priv ate citizens.  
 
As a non-profit organization, generally HIMSS does not engage in part isan policy 
act ivities supporting or opposing candidates for public office, polit ical parties, or policy 
act ion commit tees. HIMSS may, from t ime to t ime, engage in lobbying or other support 
that is related to it s exempt purposes.  
 
I f you are engaging in personal polit ical activities, such conduct must  occur on your 
own t ime and at  your own expense. When making public statements, political 
cont ributions, or engaging in any polit ical activities, you must  make it  clear that you 
are act ing as a priv ate cit izen and not as a representative of HIMSS. 
 
 

 Compliance Tips 
All employees, officers, and directors have the responsibility to report observed or 
suspected v iolations of law, this Code, HIMSS’ policies and any act ivity that might  
const itute financial fraud or misconduct. We must  all work together to ensure prompt 
and consistent action against potential violations of our ethical responsibilities. 
However, not  all s ituations are clear-cut. Since we cannot  ant icipate every situation 
that will arise, it  is important that we have a way to approach a new question or 
problem. These are the steps to keep in mind: 

1. Make sure you have all the facts. 

To reach the right  solut ions, we must  be as fully informed as possible. 
 

2. Ask yourself: What specifically am I being asked to do? Does it seem 
unethical or improper? 

This will enable you to focus on the specific question you are faced with and 
the alternatives available. Use your good judgment  and common sense; if something 
seems unethical or improper, it  is best to make a report or seek guidance. 

 
3. Discuss the problem with your manager, Human Resources, or, for 

compliance issues with Legal Affairs.  

This is the basic guidance for all s ituations. In many cases, your manager will be 
more knowledgeable about the question and will appreciate being brought into the 
decision-making process. Remember that it  is your manager’s responsibility to help 
solv e problems. I f you are uncomfortable discussing the problem with your manager, 
you can talk to Human Resources. I f your quest ion relates to any compliance issues 
addressed in this Code, you can talk to anyone in Legal Affairs. 
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4. Seek help from Company resources. 

In a case where it  may not  be appropriate to discuss an issue with your 
manager, you may contact the V ice President of Human Relat ions at  312 915-9218 or 
Legal Affairs at  720-673-3807. Anonymous reports can be made through the internet at 
ht tps://www.himss.ethicspoint.com. You may also place an anonymous call by 
contacting the following numbers depending on the Count ry in which you are 
located: 

• United States 1-844-319-1610 
• Germany 0-800-225-5288, at  the English prompt dial 844-319-1610 
• Singapore (StarHub) 800-001-0001 or (SingTel) 800-011-1111, at  the English 

prompt  dial 844-319-1610 
• Spain 900-99-0011, at  the English prompt  dial 844-319-1610 
• United Kingdom 0-800-89-0011, at  the English prompt  dial 844-319-1610 

 
 
5. You may report violations in confidence and without fear of retaliation. 

I f your situation requires that your ident ity be kept  secret, your anonymity will be 
protected. HIMSS does not  permit retaliation of any kind against employees, officers or 
directors for good faith reports of suspected v iolations. 
 

6. Always ask first, act later. 

I f you are unsure of what  to do in any situation, seek guidance before you act . 
 

7. All employees, officers, and directors are subject to the Code of 
Conduct, which describes procedures for the internal reporting of violations. 

All employees, officers, and directors must comply with those reporting 
requirements and promote compliance with them by others. Failure to adhere to 
this Code by any employee, officer, or director will result  in disciplinary act ion, up to 
and including termination. 

 

 

 

 

 

 

 

https://www.himss.ethicspoint.com/
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 Additional Resources for Employees
 
6.1 HIMSS Compliance Hotline 
All calls to the HIMSS Compliance Hotline are answered by an out side firm. Trained 
operators will respond 24 hours a day, 7 days a week. The toll-free numbers appear 
below. You may also file a report  via the internet at ht tps://www.himss.ethicspoint.com.  
 

• United States 1-844-319-1610 
• Germany 0-800-225-5288, at  the English prompt dial 844-319-1610 
• Singapore (StarHub) 800-001-0001 or (SingTel) 800-011-1111, at  the English prompt 

dial 844-319-1610 
• Spain 900-99-0011, at  the English prompt  dial 844-319-1610 
• United Kingdom 0-800-89-0011, at  the English prompt  dial 844-319-1610 

 
You can use the HIMSS Compliance Hotline without fear of retaliation. Whether you call 
or use the internet, you may remain anonymous. In either case, calls will be addressed 
and you can call back to find out  the status or outcome of the case.  
 
Use of the hot line is an important tool for detecting noncompliance. I f you knowingly 
make a false report, it  is a v iolation of our policies and you may be subject to 
disciplinary act ion, up to and including termination.  
 
6.2 How to Contact HIMSS Resources  
 
Legal Affairs: Erin Schiet inger 
Telephone:  (312) 505-3645 
Email:  erin.schietinger@himss.org 
 
Human Resources: Janella Kaczanko 
Telephone:  (312) 915-9218 
Email:  janella.kaczanko@himss.org 
 

https://www.himss.ethicspoint.com/
mailto:erin.schietinger@himss.org
mailto:janella.kaczanko@himss.org
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