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Agenda

What  is  the  potent ia l opportunity

4

Covid 19’s co-creation of another Pandemic 
on Women

Digital Health and/versus Femtech?

Business Models and Strategies to Succeed

Growth Opportunities and Strategic 
Imperatives



Learning Objectives
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• Examine what is working and not working for 

female technology to become mainstream

• Design strategies to tap on the potential to 

monetize the growth opportunities

• Analyze the impact of loss from women’s health 

issues in terms of workplace productivity and to 

the health systems

• Describe what strategies are required to make 

femtech mainstream

• Recommend investment opportunities to the 

venture capital and private equity community



#HIMSS21

Of the 4.2 billion women in 2030, 1.49 billion will be in the 
Spring of life and almost the same number (over 1 billion) 
will be in the Autumn stage 
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Female  Popula t ion Split  by Age, 2030

Source: OECD Frost & Sullivan
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Female  Popula t ion Growth Forecas t  (15 years +), 2020-2030 (Billion)

1.44 1.47 1.49

0.90 0.96 1.02

0.56 0.65 0.75

2020 2025 2030
Reproductive Menopause Senior Women

The Growth Rate for Senior Women Will Also be Nearly 
5X that of Women in the Age Group of 15-40 
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Growth Rate: 2.9%

Growth Rate: 1.04%

Growth Rate: 0.6%

Legend 15-40 41-59 60 and above
Source: OECD Frost & Sullivan
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In 2030, over 40% of the female population over 60 
years will come from China while India boosts the largest 
population size in the reproductive age

88

USA

India

China

In the United States in 2030, 52% of the 
female population will be 40+ and 31% 
of the population will be in the 
reproductive category – 80% of the 
market will be ripe for Femtech solutions

Nearly half (47%) of the female 
population in China is 60 years and 
above rendering it heavily burdened by 
senior care

Women in the reproductive age group 
will hold a majority of the female 
population in India – 40% in 2030
This represents a strong growth area for 
menstrual, fertility and pregnancy 
solutions.
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Equipping Women With The  Right Tools Can Enable 
Increased Global Economic Growth 

42.1 42.6 42.7 42.9 43.0 43.1 43.2 43.3 43.4 43.6 43.5

57.9 57.4 57.3 57.1 57.0 56.9 56.8 56.7 56.6 56.4 56.5

2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030

Women Men

*Includes analysis of top 25 countries with GDP more than $500 billion. Source: IMF, World Bank, UN, Frost & Sullivan
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Cont ribut ion of Women & Men towards  Global GDP (%), 2020-30

In 2020, only about 50% of women 
participate in the labor force, 
compared with 80% of men 

The losses to an economy from economic 
disempowerment of women were estimated 
to range from 10-30% of GDP
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Spend 4.1 hours / day on 
domestic work compared to 
1.7 hours/day in case of men

Women are 8X more likely 
than men to look after sick 
children /elderly or manage 
their children's schedules

Healthcare  has  been des igned 
and developed by men for men.

Men’s health issues such as  erectile 
dysfunction get  5 X the  res earch 
grants as compared to women’s health 
issues like pre menstrual syndrome (90% 
occurrence)

Working women spend 29%  more
per capita on healthcare  as compared 
to men

Women are under-
represented in clinical 
trials (1/3rd the trial 
population

At Home At  Work For Hea lth

Women Are Highly Marginalized Today 
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Source: UN Women, HIT Consultant, Forbes, NCBI, Frost & Sullivan
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The Pandemic Is Deepening Pre-existing Gaps, Exposing 
Vulnerabilities…
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Source: CNBC, UNFPA, JAMA Network, Frost & Sullivan

Women were  advers ely a ffected by the  pandemic in different  rea lms  of day to day life

At  Home At  Work For Hea lth

1 in 3 women
have experienced 
physical/sexual violence 

Lockdown increased 
burden of care on women

In 2020, women lost 64 
million jobs translating to 
$800 billion in earnings

40-50% of senior level 
executives and mothers 
were burnt out at work

There could be
7 million unintended 
pregnancies – leading to 
maternal mortalities

Over 70% of women reported 
clinically significant anxiety or 
depression
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…And Unresolved Challenges Remain
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Source: CNBC, UNFPA, JAMA Network, Frost & Sullivan

Unres olved 
Challenges  

Remain

Unat tended Menta l 
Hea lth

Lack of ca re  for 
Senior Women 

Pregnancy and 
Childbirth

Workplace  
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Are we moving in 
the right direction 
to support these 
women in 2030?

THE PRESENTATION TITLE GOES HERE

We are not…
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Source: Rock Health (for Digital Health Funding), Frost & Sullivan
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Digita l Health vs . Femtech Funding: Global, 2013 – 2020

Femtech Still Continues To Be The Step Child For Digital 
Health…
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Source: Frost & Sullivan
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Barriers  for Funding

…With Several Barriers To Realize Its Full Potential

Lack of women as  
VCs  and 

accelera tors
Femtech apps  a re  

s omet imes  crea ted 
by men Pitching to male  

inves tors  s t ill 
remains  a  hurdle Socie ta l t aboos
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Source: Frost & Sullivan
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Femtech Solut ions  Market : Revenue Forecas t , Global, 2020-2030

While Reproductive Health Solutions Will Continue To Hold 78% of 
the Market, Menopause And Senior Care Segments Will Witness 
The Fastest Growth of Over 19%

* Includes only digitally enabled solutions

2020 2021 2025 2030 2031
Menstrual Care 194.4 212.3 322.1 575.4
Fertility Solutions 270.9 295.8 476.3 936.1
Pregnancy Care 64.8 70.8 115.0 269.4
Senior Care 2.0 2.5 4.9 12.0
Menopause 38.2 47.1 92.9 227.8
Pelvic Health 69.3 76.4 130.0 244.3
General Health & Wellness 8.4 5.7 9.2 18.3
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The Current Solutions in the Space include…

Adolescence Menopause Senior CareFertility/
OvulationMenstrual Care Postpartum Pregnancy

Reproduct ive  Health

Home diagnostics

Smart wearables

Education and awareness apps

Behavioural Health-tech
Virtual care (telemedicine etc.)

Tracker apps

Pelvic muscle trainers Urinary 
incontinence 
management 

devices

Pre-term risk 
predictors

Smart wearable pumps
Menstrual cups with 

trackers

Egg-freezing

Breast feeding tracker apps

Devices for vaginal 
dryness and hot 

flushes

Smart tampons –
biomarker testing

Vaginal rejuvenation 
devices

First period kits

Sexual Health Solutions

Menopause Trackers

Vaginal sensors 
tracking fertility 

cycle

Handheld 
ultrasound

Anti-
radiation 

wearables

AI based 
solutions to 

improve success 
of IVF 

procedure

Genomics for 
fertility tracking
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Source: Frost & Sullivan
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Fast Forward to 2030 –the Focus will Shift to an All -
Inclusive Solution 

Reproduct ive  Health

Product  tha t  s upports  women through the ir  TOTAL life

Adolescence Menopause Senior CareFertility/
OvulationMenstrual Care Postpartum Pregnancy
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Market 
Landscape

THE PRESENTATION TITLE GOES HERE
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Source: OECD, Frost & Sullivan
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Reproductive Health – Growth Opportunities

Competitive differentiation has been the prime focus in this segment as they are already saturated. 

What  will be  needed in 2030

Mens t rua l 
Care

Fert ility 
Solut ion

Pregnancy 
Care

Pos tpartum 
Care

Pelvic 
Hea lth
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Source: OECD, Frost & Sullivan
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Menopause Care – Growth Opportunities
Services dominate the menopausal care solutions space.

What  will be  needed in 2030

Menopaus e  
Care

Beauty/ Fas
hion

Mind + 
Body well 

be ing

Incont inence  
Solut ions

Vagina l 
Hea lth

Pelvic 
Hea lth

Sexua l 
Hea lth



#HIMSS21

Source: OECD, Frost & Sullivan
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Senior Care – Growth Opportunities

Glaring gap with very few solutions in the market currently

What  will be  needed in 2030
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Source: OECD, Frost & Sullivan
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Reproductive  vs Menopause & Senior Care – the War for 
Dollars

Reproduct ive  Health
(15-40 years )

Menopaus e  and Senior 
Care
(40+ years )

Percentage of 
Population (2020) 37% 38%

Median Income 
(US) $29,000 $47,500

Number of 
Solutions Over 100 ~20
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Growth 
Opportunities
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#HIMSS21

Source: Frost & Sullivan
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Top 12 Growth Opportunities in 2030 

Size of bubble represents opportunity size in 2030

Impact on Cost of Care
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Menstrual care and 
pregnancy in low –middle 

income countries

Hyper-connected senior 
Care Centers focusing 

on senior women

Urinary
Incontinence

LGBTQ+ specific 
solutions

Fertility Solutions

Early diagnosis 
and monitoring 

for auto immune 
and CNS disorders

Sleep 
Management

Digital Biomarkers

Reproductive Senior CareMenopausal

Voice Enabled 
Solutions

Sexual 
Health

Mental Health

One stop virtual  
medical care center for 

women
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The next big 
transformation in 
women’s health is 
the creation of a 
women-centered 
digital twin.

THE PRESENTATION TITLE GOES HERE
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Source: Frost & Sullivan
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A Quantified Woman will Form the Center of Holistic 
Womens Health Model 

Predictive Impact Modeling 
Tools

Clinical Data Management & 
Analytics

Cost Comparison/ Guided 
Buying

Wellness Recommendations

Automated Query Support

Advisory Financial Planning

Disease Management 
Guidance and Education

Key Digita l Enablers

Data  
aggrega t ion

Big da ta  
ana lyt ics

Cloud 
comput ing

Art ificia l 
Inte lligence

Personalized Care Team supported by  

Remote  Pa t ient  
Monitoring Virtua l CareDigita l 

Therapeut ics

Female Biometric 
Indicators

SDoH

Diet 
Tracking

Fitness 
Tracking

Wearables 
Data

Diagnostic 
Tests

Mental 
Well-being

Genomic 
Screening

History & 
Records
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Source: OECD, Frost & Sullivan
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Strategic Imperatives for Success: The Urgency To 
Become Mainstream

Acces s ibility with respect to cost and outreach programs in developing 
countries would increase the customer base

Driving adopt ion and adherence through government policies and insurance 
or reimbursement agencies 

B2B partnering with large public hospitals, healthcare companies, public 
health entities, and NGOs which have deeper distribution channels for 
mass screening and awareness campaigns

Pers onalized revenue models  based on the application of Femtech solutions 
like renting devices for limited period of use

Developing a ffordable  s olut ions  and focusing on least explored aspects of 
women’s health



Future Strategic Directions
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• The future is in gender s pecific health and wellness

• Healthcare is not a product. It is sum of a women’s 
genetics, way of life, our daily experiences and events, 
“Our zip code is  the  s ingle  la rges t  predictor of hea lth”

• Our definition of Healthcare needs to change. Health is 
more than the absence of disease. Focusing on diseases 
will not be profitable or sustainable long term to create 
healthy communities and countries. 

• The future lies in building communit ies  around health-
enlisting businesses, medical providers, government and 
nonprofits to work together. 

Source: Frost & Sullivan
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Questions
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